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Introduction

The importance of brand consistency

Maintaining a strong and recognizable brand is a key 
component to NIU College of Education’s success in student 
enrollment. We created this guide to make it easier for 
you to correctly and consistently represent the College of 
Education when you develop new communications. 

At the same time, it is important to be mindful of the 
relationship between the College of Education brand 
and NIU’s overall brand. This guide focuses on strategy 
and expression through our College of Education lens, 
but is built upon, and should secondarily align with the 
Institutional brand. So, while this is your primary reference 
tool, you should be aware of and, when in doubt, use the 
NIU institutional guidelines as a supporting resource. Those 
guidelines can be found at niu.edu/marcomm/standards. 

How to use this guide

Brand Basics — This section highlights the basic 
components of our brand, including value proposition 
and brand personality.

Brand Voice — This section covers what the NIU College 
of Education brand voice is, plus guidelines, an anchor 
statement and examples to help you put the brand 
voice into practice.

Visual Elements — This section provides concrete 
direction on how to use specific elements, such as 
logos, photography and typography. 

Clearinghouse Review

Please submit all print and digital communications to 
the Clearinghouse Review at go.niu.edu/clearinghouse 
at least three days before the communication is due. 
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Brand Basics



The NIU College of Education value proposition is a brief aspirational statement that clearly describes the value we offer students and why 
they should choose us over other schools of education. This statement is not intended to be used literally in communications. Instead, it is 
the prevailing thought behind every communication.

Value Proposition

Value proposition: 
Through dynamic instruction, research participation 
and programs grounded in engaged learning 
experiences, we prepare students to succeed and 
lead in their careers and communities.
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Brand Personality

Our brand personality shines through in everything we do.

A brand’s personality represents the characteristics or traits people associate with a brand. For designers and writers, it helps determine 
“the look and feel,” or how the brand comes across at a personal and emotional level. 

Being a college within NIU, the institution’s personality is a natural part of the NIU College of Education’s brand personality. However, we 
build off that with two key traits that make our character as a college unique.  

personalized
Be who you are. Discover who  
you want to become.

inviting
Open up. Try new things.

charged
Come to take on the world.  
Leave ready to change it.

IN ADDITION TO THE UNIVERSITY’S PERSONALITY

thoughtful  
There’s a plan behind every lesson. Caring. 
Intentional. Layered. Practice-driven.  

eye-opening
Education happens in finding answers, not  
being given them. In-the-moment. Immersive.  
Interactive. Stimulating. 
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Brand Voice



Brand Voice

How to put the NIU College of Education brand voice into practice

The College of Education’s brand voice reinforces our brand personality through the careful use of language. Below are the brand 
personality words along with how-tos. See page 10 for examples.  

Personalized 

• Personalize with student’s name 
whenever possible  

• When applicable, include a real person’s 
quote or signature to convey personal, 
one-on-one communication  

• Think of what the student wants or needs 
— what is the end benefit for them?  

Inviting 

• Look for opportunities to convey 
inclusiveness 

• Use encouraging, aspirational ideas  
and phrases 

• Write from a place of warmth  
and empathy 

• Talk to the student, not at them 

Charged 

• Choose words that are encouraging  
and energetic 

• When appropriate, use short bursts of 
encouraging phrases (e.g., let’s do this, 
we’re going places, no-limit learning) 

• Write content that is bold and  
action-oriented 

• Portray and speak to NIU College of 
Education students as being ready for 
what's to come, not just challenges that 
exist today

Thoughtful

• Be empathetic: frame the experience from 
their POV, use language that resonates 
with students

• Convey the bigger picture and deeper 
meaning of their journey 

• Share their focus on the future, but  
show where there can be flexibility along 
the way

• Demonstrate the expertise and relevance 
of (and for) faculty

Eye-opening

• Connect dots in ways students may  
not see

• Point out the importance of co-curricular 
opportunities, seeing education beyond 
coursework

• Use bright, positive language, and 
highlight possibility

• Be open and transparent, make things 
real, bring in real voices, feature real 
success/impact stories
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Vision Statement

This is a description of what the College of Education stands for and aspires to always be, and it’s an example of our big picture  
voice. There will be additional examples on the pages that follow, which highlight more sides and shades of the voice. Think of this  
as an “About us” message. 

Brand Voice

We embrace and address the changing educational 
and professional needs of all students and provide 
an inclusive, equitable, engaging and supportive 
environment that inspires students, faculty and staff 
to strive for excellence. As leaders and trendsetters 
in our disciplines, we contribute to the advancement 
of teaching, learning and practice in our program 
areas locally and globally.
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Brand Voice

How to combine brand personality with brand narrative

Below are examples that demonstrate the flexibility of the brand personality through voice.

The greatest lessons are those you live.

If you think you can, dig in. Come visit. Get on 
campus, and put yourself here. 

Culture impacts learning. Your career could 
impact how.

I never thought I would be here. I have a learning 
disability I’ve had since I was young. But I’ve 
adapted, and I think it gives me my own way of 
looking at things. It may not be easy, but easy is 
not what I want.

I feel the College of Education, overall, is like a 
guide. The kind that focuses on helping you along 
the process as much as on the results.

I chose NIU for my Master’s because it was the 
only school in the Midwest that had the modules 
that I was looking for. Quantitative research 
methods. Qualitative research methods. Both 
integrated with instructional technology. A lot of 
programs tend to focus on one aspect more than 
the other. NIU allows you to master it all. 
— Grad student, Educational Research  
and Assessment 

My program advisor actually invited me to come 
to a workshop day with other students. They do an 
hour workshop in different aspects of what they 
teach. I felt really lucky to get to do that.

Live to learn. For life.
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Visual Elements



As a sub-brand of NIU, the College of 
Education derives its core brand assets  
from the Institutional identity, including  
color, imagery, pattern and type. All  
College of Education communications  
should feel as if they are part of the  
larger institutional identity system.

The following pages outline visual  
elements specific to NIU College of 
Education. For more details on the  
use of NIU institutional brand assets,  
please review the communication  
standards for institutional identity at  
niu.edu/marcomm/standards. Aa

Aa
Gotham 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn  
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ %

Chronicle 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo  
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ %

Arial 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ %

Times New Roman 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn  
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ %

Core Visual Elements
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The College of Education Logo

The NIU College of Education logo is central to its branding. It serves to identify communications with a “signature” of the college. 
Consistent and correct use of this logo significantly contributes to maintaining and strengthening the identity and reputation of the college 
and NIU. Generally, the logo appears at or near the bottom of the page and, occasionally, elsewhere. The logo should not be used as nor 
incorporated into a heading within a message.

The NIU College of Education logo is composed of two parts: the NIU brandmark and the sub-branded wordmark. These parts combine 
to make a logo that identifies the College of Education to the world. Never use the brandmark alone to represent the university except in 
specific cases, which must be approved in advance by University Marketing.

NIU 
brandmark

Sub-branded wordmark

Logo with tagline
The NIU College of Education logo is also available with the university tagline. It's  
an opportunity to say something bold about ourselves that differentiates us from  
other universities.
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Photography

Imagery is one of our strongest 
opportunities for creating an emotional 
connection. It provides a platform to 
engage with our audience and is a joint 
reflection of the University and College  
of Education's personality traits:

• Thoughtful

• Illuminating/eye-opening

• Personalized

• Inviting

• Charged

Image library 
From buildings and landscapes to  
students and faculty, you can access a 
variety of photos from the Image Library  
at images.media.niu.edu. If you cannot 
locate a suitable image in the library,  
you can request assistance in locating 
an image or schedule a photographer. 
For help with the Image Library, contact 
socialmedia@niu.edu.

Original photography 
When original photography is needed, 
we recommend using the professional 
photographers in Institutional 
Communications. Their expertise in  
lighting and composition is essential for 
creating dynamic and engaging photos. 
Discussing the project ahead of time 
with the creative team can help focus the 
direction of the photography. For photo 
assignments, contact socialmedia@niu.edu.
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Photography

Genuine, authentic emotions

Inviting, warm personality 

Personal and engaging

Rich, saturated color

Energetic with good use of selective focusInteresting perspective with bright,  
natural lighting

Selecting imagery 
Always select photos that reinforce NIU 
College of Education’s brand personality. 
Imagery should convey student engagement 
that is authentic and creates an emotional 
connection with our audience. Look for 
photos that are warm and full of spirit 
and energy. Only select photos that have 
adequate image resolution.
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Unique Visual Elements

In addition to the University level brand elements, the College of Education also has its own proprietary set of visual elements. These 
elements have been designed to reflect the value proposition and personality of the college and should only be used in communications 
expressly designed for the College of Education.

The NIU logo is the inspiration and source of our unique visual elements, which we refer to as the "building blocks." These visual elements 
represent a link between the core NIU brand and NIU College of Education. Visually, they serve to depict the connection between the 
classroom and the real world. These elements can be depicted in a number of different ways, which are illustrated on the following pages.

The building blocks can be scaled and rearranged but must always remain proportional to their original construction.
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Unique Visual Elements

The strongest uses of the building blocks is as a layout 
organization and hierarchy element, image container, 
and pattern. There are three important rules to follow 
while using this device:

1. Single building blocks can overlay photography to 
emphasize content.

2. The building blocks can scale in size but must always 
remain proportional to their original construction.

3. When the building blocks element is used as 
background pattern, text may be reversed out of  
a solid PMS 186 red text box to ensure legibility. 
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Unique Visual Elements

In addition to housing the NIU College of Education logo, 
the career path can also be used for layout purposes in 
the following ways:

Example A 
As a graphic device to shape a layout, drawing attention 
to key messaging or facts. This should always be done 
purposefully and at interesting intervals within a larger 
communication piece.

Example B 
As an container for key imagery that complements the 
content of the piece.

Example C 
As a background pattern to emphasize information or to 
place focus on a call to action. This use should be subtle 
and care should be taken to ensure maximum legibility 
of the text.

C

A B

NIU’s College of Education offers a multitude 
of disciplines so our students can achieve a 
variety of dreams. Whether you want to teach 
a classroom of kindergartners, help people 
discover what they’re mentally and physically 
capable of, or innovate how school programs 
get administered, NIU provides a path for you 
to succeed in life. Because changing the world 
begins with changing your community.

Any 
profession 
you choose 
can change 
the world.

UNDERGRADUATE 
PROGRAMS

8

GRADUATE STUDENTS

1,195

UNDERGRADUATE 
STUDENTS

1,185

2

3 4

From our research-informed and experiential 
Kinesiology program to our innovative 
Instructional Technology track or our robust 
Special Education discipline and beyond, it’s 
our unique approach that plugs you in ahead 
of the pack. That’s why at NIU’s College of 
Education, we emphasize engaged learning 
experiences. Here it’s as much about you 
learning how to succeed in your career as it 
is you learning how to succeed in your life.

Rum 
sequate

6

Tatio corepe 
perum a et coum aut

6,000

DOCTORAL PROGRAMS

6

DEGREES AWARDED

710

AWARDED IN 
SCHOLARSHIPS

$234,135

MASTER’S PROGRAMS

15

edTPA PASS RATE

100%

CERTIFICATES AND 
ENDORSEMENTS

NATIONALLY BY U.S. NEWS 
AND WORLD REPORT

ONLINE GRADUATE 
PROGRAMS RANKED

29

#9

3
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Example Applications

The pictured pieces demonstrate some of 
the ways that the NIU College of Education's 
voice and visuals can be combined to create 
compelling brand communications.

College of Education

Sometimes you’re not 
fi nding your career. 
You’re transforming it.

Making your 
own future 
is worth the 
challenge.

College of Education

What do an elementary school teacher 
and a sports management professional 
have in common? Dedication. 
Welcome to NIU College of Education. Ucia sandus sim vel im facerup
tam dunt volorep tiist, sunt occab ium dolorrum eostibus dolorup tateni 
il imin eatur? Qui imusa pro tem derum ilis dio essed ut ullupta delit, 
quia abor alis seriber ferspistibus reiciassit harum quam, nitas volup 
tatibus unt qui aperiti beatio eum et quae vendame nobitatur alicabor
ume moluptae re non eliquos rernate ped quiatus eum nos sinctione.

My best,

Laurie Elish-Piper, Ph.D.
Dean, NIU College of Education

College of Education

Great 
lessons 
are those 
you live.
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Northern Illinois University is an equal opportunity/affirmative action institution and does not discriminate on the basis of race, color, religion, sex, age, marital status, national origin, 
disability, status based on the Victims’ Economic Security and Safety Act (VESSA) or status as a disabled or Vietnam-era veteran. Further, the Constitution and Bylaws of Northern Illinois 
University provide for equal treatment regardless of political views or affiliation and sexual orientation. Inquiries concerning application of Title IX, Section 504, and other statutes and 
regulations may be referred to the Affirmative Action and Diversity Resources Center, 1515 W. Lincoln Highway, DeKalb, IL 60115, Telephone (815) 753-1118. Printed by authority of the 
State of Illinois.
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